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YONETIM KURULU UYESI
Hatice iVIT

Sevgili D6nmez Dostlari,

énmez Debriyajin son on yil-

daki gelismelerini  degerlen-
dirdigimde en belirgin gelismenin
markalarimizda gergeklestigini di-
stinliyorum. Yurt ici Satis Markamiz
‘Dénmez’ i aranilan, talep edilen ve
pesinde kosulan marka haline ge-
tirme konusundaki israrli tutumu-
muz devam ederken Yurt Digi Satig
markamiz  Hammer Kupplungen
icin de aynisini arzu etmekteydik.
Kalite ve Urln gesitliligimiz ile basta
Bati ve Dogu Avrupa boélgeleri ol-
mak Uzere, bu yolculukta hiz kazan-
maya baslamistik. Bugiine bakildi-
ginda ise Hammer'in bircok kitada
kendine yer edinmeyi basardigi ve
hala daha yeni pazarlar agmaya da
devam ettigi gorilmektedir.

Turk otomotiv sektéri gecen yili
31,6 milyar dolarla, Cumhuriyet
Tarihi'nin en ylksek ihracat raka-
miyla kapatmis ve 2019 yili icin 32
milyar dolarlik dis satim hedefle-
mistir. Dénmez Debriyaj da ihracat-
ta buglne kadar, her yil bir 6nceki
yilin Gzerinde blylime g&stermistir.
Bugiin i¢ piyasadaki daralmaya ek
olarak; dis piyasada devam eden
ekonomik ve siyasi kargasalar, sek-
térimuzd, ihracat boyutunda zorlu
bir micadele igerisine itmistir. Bu
da demek oluyor ki, yeterli teknoloji
ve insan kaynagina sahip olunmasi
halinde bile, piyasanin degisen ko-
sullarina uyum saglama hususunda
bir takim zorluklar yasanacaktir. Bu
durumun 6nline gegebilmek de
ancak, ihracat, satis-pazarlama ve
musteri memnuniyeti kavramlarina
inovatif yaklagimlar getirmek sure-
tiyle mimkin olacaktir.



Sevgili D6nmez Dostlari,

eni yilin heyecani ile birlikte

dergimiz Debr-i Alem’de takdir
edeceginizi umdugumuz bir degi-
sim slrecine girdik. Dergi boyutu-
muzu ve mizanpajimizi yeniledigi-
miz bu sayimizi sizlerin begenisine
sunmaktan ¢ok mutluyum. Yeni
yilda da ilerlemenin ve degisimin
yolu Dénmez Debriyaj olacaktir.

Dénmez Debriyaj'in son yillardaki
istikrarli blylimesine sahitlik eden
sizlerin, vizyonumuza uygun olarak,
diinya pazarlarindaki markalari-
mizla zirveye oynarken, tlkemizde
son yillarda yakalamis oldugumuz
pazar liderligini slirdirmemizden
gurur duydugunuzdan eminim.

Bu baglamda, aldigimiz aksiyon-
larla bir yandan yeni pazarlara gi-
rerken; ote yandan son teknoloji
araglarin yeni Urinlerini de Ar-Ge
merkezimizin basarnli ve hizli ca-
lismalari ile gelistirmekte ve yaka-
lamis oldugumuz Ust diizey kalite
seviyemize layik yeni Uriinleri paza-
ra sunmaktayiz. Patentli Grlin tasa-

GENEL MUDUR
Ahmet COSKUN

rimlarimiza yenilerini eklemeye de
devam edecegiz.

27-30 Adustos 2018 tarihleri ara-
sinda Automechanika Moskova,
11-15 Eyldl 2018 tarihleri arasin-
da ise Automechanika Frankfurt
fuarlarindaki  stantlarmizda tim
diinyadan birgok mevcut ve potan-
siyel misterimizi agirlama imkani
bulduk. 20-27 Eylil 2018 tarihle-
rinde ise, Hannover IAA fuarinda,
ticari aragtaki son gelismeleri goz-
lemleyip mevcut ve potansiyel ana
sanayi musterilerimizle temaslarda

bulunduk.

s glivenligi ve isci saghg ile kalite
bilinglendirme egitimlerimizi, 28
Aralik 2018 tarihinde tiim persone-
limize verdik ve Dénmez Debriyaj
ekibi olarak yeni yila kii¢lk bir kut-
lamayla merhaba dedik.

Gectigimiz yili, alisageldiginiz ba-
sarilarimizin  yanina, Ticaret Ba-
kanligi'mizdan uluslararasi alanda
AEO (Authorized Economic Ope-
rator ) olarak bilinen, YYS (Yetkilen-
dirilmis YUkimlG Sertifikas) alma
hakkini kazanarak kapatmis bulun-

maktayiz. Bu vesileyle, bu belge-
nin alinmasinda emegi gecen tim
calisma arkadaglarmiza ve bakan-
lik yetkililerine tesekkir ediyorum.
Belgeyle firmamizin  guvenilirligi
bakanlik nezdinde de bir kere daha

tescillenmis olmustur.

2019 yilinin gectigimiz yildan cok
daha zor gececegdi beklentilerine
karsin, sirketimizin ve Ulkemizin
gelecegdine olan inancimizla, bi-
lingli bir sekilde ¢aligmaya devam
ederek, tasarrufa daha fazla 6nem
vererek, bilylmeye, gelismeye,
ilerlemeye devam edecegiz. Bu
kapsamda, 2019 yilini tasarruf yili
ilan ettigimizi bildirmek istiyorum.

Daima ileriye olan yolculugumuzda
hep birlikte olmak dilegimle

Saygilarimla.
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Tiim diinyayi baglayan

teknoloji loT nedir

ve ornekleri nelerdir?

loT terimi, Internet of Things ifade-
sinin kisaltilmig halidir. loT Tirkce
olarak, “Nesnelerin interneti” an-
lamina gelmektedir.

Nesnelerin interneti nedir?

loT acilimi sonrasinda konunun
daha net anlagilmasi adina kisa bir
aciklama yapmak gerekirse bu tek-
noloji, gtinliik hayattaki tim nesne-
lerin internete baglanabilme yete-
negdi anlamina gelmektedir.

Kablolu veya kablosuz olarak inter-
nete baglanabilen ve iletisim kur-
ma yetenegdine sahip tim cihazlar,
loT yani nesnelerin interneti kate-
gorisi altinda siralanmaktadir.

Sahip oldugu genel tanimindan
dolayi glinimUzdeki bircok mevcut
ornegi de nesnelerin internetinin
birer parcasi olarak tanimlamak
mumkdndr.

loT teknolojisi nasil
calismaktadir?

Aslina bakilirsa calisma prensibi
son derece basittir ve bu teknolo-
ji en kicik cihazlara bile kolaylikla
uygulanabilir.

Nesnelerin interneti, mobil yahut
sahip internet altyapisina ile ileti-
sim kurabilen cihazlar tarif eder.
internet lzerinden calisma sekli
ve veri transferi basta olmak Uze-
re benzer islevleri yerine getiren
otonom yahut manuel Grinler, bu
kapsamda yer alir.

Nitekim calisma prensibi, analiz ya-
pan ve internet Uzerinden iletisim
kurma Uzerinde sekillenmektedir.
Sabit veya hareketli bir obje, her-
hangi bir iglem icin internet lze-
rinden iletisim kurar ve bu iletisim
dogrultusunda aksiyonlar alir.

Nitekim calisma prensibi de tama-
miyla internet iletisimi Uzerine ku-
rulmaktadir.



Ornegin internete bagl olan bir
kamera, elde ettigi gorintileri
herhangi farkli bir noktaya iletebili-
yorsa, loT gereksinimlerini de belli
oranda kargilamis ve bu kategoride
yer almis olur.

Bu sireci de U¢ basit adim ile ifade
etmek mimkinddr.

©® Herhangi bir iglevi yerine geti-
ren nesnenin hazirlanmasi

® Bu nesnenin daimi olarak inter-
net baglantisi kurabilmesi

©® Nesnenin iglevine gore internet
Uzerinden veri akisinin saglanmasi

Nesnelerin interneti-loT
ornekleri ve kullanim alanlan
nelerdir?

Daha 6nce de ifade edildigi gibi
internet lzerinden haberlesme ye-
tenegine sahip tim cihazlarin bu
kategoride yer alabiliyor olmasi,
bircok farkli 6rnegin de bir stiredir
glinlik yasamda kullaniimaya bas-
landigi anlamina geliyor.

Nesnelerin interneti drnekleri, he-
men her alanda kendini gbsterebil-
mektedir. Hem calisma prensibinin
basit olmasi hem de nerede ise
tim  sektorlerde kullanilabilmesi
sebebi ile cok cesitli érnekler ile
karsilagilabilir.

Elbette ki 6ne cikan sektorler de
bulunmaktadir. Bu sektérler arasin-
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da baslica
olanlari ise su sekildedir:

e Cevre

* Enerji

e Ulagim

e Saghk

e Tarim

e Ginluk kullanim

Bu baglica sektérler igin hazirlan-
mis, sayisiz loT 6rnedi de bulun-
maktadir. Tum bu maddeleri, tek
tek agiklayarak daha net bir agikla-
ma yapmak mimkin olacaktir.

loT ve cevre

Cevre konusunda nesnelerin inter-
netinin sagladiklar, daha ¢ok &n-
lem almak ve sorun tespiti lizerine
sekillenmektedir.

internete bagl cihazlar ile birlikte
deniz kirliliginden orman yanginla-
rinin kontroline kadar bircok konu-
da 6nlem alma ve miidahale etme
imkani sunulabiliyor.

Ornegin ormanlara yerlestirilebi-
lecek cesitli Grlnler, sensorler ile
elde ettigi bilgileri anlik olarak be-
lirli bir merkez ile paylasabilir. Her-
hangi bir olumsuzluk ya da yangin
durumunda, ¢ok kisa ve glvenilir
bir sekilde midahale gergeklesti-
rilebilir.

Ote yandan tarim alaninda da bas-
ta sulama olmak Uzere bircok ihti-
yag, uzaktan kontrol edilebilen loT
drinleri ile daha verimli bir sekilde
gerceklestirilebilir.

Ote yandan tarim alaninda da bas-
ta sulama olmak Uzere bircok ihti-
yag, uzaktan kontrol edilebilen loT
drinleri ile daha verimli bir sekilde
gerceklestirilebilir.

loT ve enerji sistemleri

Enerji ve enerji sistemleri konusun-
da da bu teknoloji kendini en ¢ok
gosteren alanlar arasinda yer al-
maktadr.

Enerji kaybinin dnlenmesi nokta-
sinda uzaktan kontrol edilebilen
enerji sistemleri bir yana, mevcut
sistemlerin daha iyi kullanilabilme-
sine imkan saglamasi ile daha ve-
rimli Grinler ile kargilasmak mim-
kiin olacaktir.

Hem ev hem de acik alanlardaki
aydinlatma sistemlerinden temizlik
sistemlerine kadar enerji verimlili-
gini artiracak drunler, loT catisi al-
tinda bir araya gelmektedir.

loT ve ulagim

Nesnelerin interneti belki de en
cok ulasim ve trafik sistemleri ko-
nusunda kendini gbsteriyor olacak.
Hem ulagim araclarn hem de trafik
araglarinin internete bagli ve es
zamanli ¢alisabilir hale gelmeleri,
mevcut durumdaki birgok proble-
mi de dnleyebilecektir.

Elbette ki bu sirecte es zamanli ve
tlimlesik yapi ¢cok daha énemli bir
hale gelmektedir. Merkez sistem
ve birbirleri ile iletisim kuracak olan
trafik unsurlari, ciddi bir verimlilik
ile sonuclanacaktr.




loT ve saglk sektorii

Dinyadaki en 6nemli sektorler ara-
sinda belki de ilk siralarda yer alan
saglik, nesnelerin internetinin dahil
olacagi baglica alanlar arasinda da
yer aliyor.

Hali hazirda lzerinde yapilan calis-
malar ile birlikte yeni yeni 6rnekler
de kendini gdéstermeye bagladi.
Bu stirecgte hasta takibinden teshis
konulmasina ve asistan gorevlerine
kadar bircok noktada, nesnelerin
interneti kapsaminda yer alan Grln-
ler kendini gostermeye baslayacak.

Bilhassa da yapay zeka ile 10T tek-
nolojisi kesigsmeye basladiginda,
saglik sektoriinde ¢ok dikkat ceken
gelismeler kaydedilmeye baslan-
mis olacaktir.

Lakin hassas bir sektor olmasindan
dolayi, bu alandaki gelismelerin
cok daha titizlikle ylritilecedi ve
aktif kullanima ¢ok daha ge¢ gire-
cegini séylemek, en azindan icinde
bulundugumuz dénem igerisinde
yanlis olmayacaktir.

loT ve tarim alani

Tarim sektorl de nesnelerin inter-
neti ornekleri ile en ¢ok mudahil
olunacak alanlar arasinda yer aliyor.

Sulama sistemlerinden ilaclama
sistemlerine ve Uriin takiplerinden
Urln sevkiyatlarina kadar birgok
adimda, yeni teknolojinin nimetleri
ile kargilasmak miumkin olacaktir.

Uzaktan kontrol edilebilen sulama
sistemleri, ilaglama sistemleri ve
sevkiyat sistemleri, verimlilik anla-
minda ciddi bir gelisme kaydedil-
mesine vesile olacaktir.

loT ve giinliik yasam
Son tiketici icin nesnelerin interne-
tinin en somut 6rnekleri, elbette ki

glindelik hayat icerisinde kendini
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gbstermeye basliyor olacak ve hali
hazirda da bircok 6rnek ile karsilas-
mak mimkin.

Akilli ev konsepti ile birlikte giin-
IGk yasama dahil olan IoT Urinleri;
tim ev egyalarini ve kapidan kli-
maya kadar tim bilesenleri kapsi-
yor. Uzaktan ydnetilebilen beyaz
esyalar, kapilar ve pencerelere ek
olarak otomatik siparis veren buz-
dolaplarina kadar birgok farkli 6r-
nek, nesnelerin interneti ve akilli ev
konsepti ile birlikte glinlik yasama
dahil olacak.

Akillara gelen tim drinlerin birer
akilli cihaz haline gelmesi ve inter-
net Uzerinden iletisim kurabiliyor
yahut otonom sekilde iglev goste-
rebiliyor olmasi, vakit kazanimi ve
yasam kalitesi artigi olarak geri do-
necek gibi gérinlyor.

Lakin bdyle bir senaryoda olum-
suzluklar da yok degil. Oyle ki akilll
evlerin ¢ok ciddi giivenlik sorunla-
rini meydana getirebilecedine dair
bircok farkli endise yer aliyor.

Siber glvenlik konusunun internet
ile birlikte cok daha farkli noktalara
ulastigi hesaba katildiginda, tim
bu endiselerin ne derece yerinde
olup olmadigy, ilerleyen yillarda so-
mut 6rnekler ile giin ylzlne ¢ikma-
ya baslayacaktir.

5G ile birlikte nesnelerin
interneti farkh bir boyuta
gececek!

2020 ve hemen oncesinde farli
bolgelerde kullanima baglanmasi
planlanan 5G mobil iletisim tekno-
lojisi, bilindigi gibi en ¢cok mobil in-
ternet tarafindan farklilik getirecek.
Cok ciddi bir diisus yasayacak olan
gecikme sireleri, internet Uzerin-
den kontrol edilebilecek cihazlarin
da 6nlnU acabilecek.

Oyle ki uzaktan ameliyat yapmak
gibi anlik tepkiler gerektiren uygu-

lamalarin bile 5G ile birlikte gerge-
Je donustlrllebilecedi konusunda
aciklamalar glindeme geliyor.

Bununla beraber otonom araclar
da ciddi bir ivme kazanacak ve
5G'nin diger loT cihazlarinin Gstin-
deki olumlu etkisi, daha &nce hig
olmadigi kadar verimli Grinlerin
dnlind agiyor olacak.

Otonom sistemlerin de énemli bir
boliminl olusturacak olan 5G tek-
nolojisi, akilli GrGnlerin de 6nlini
acacak olan en dnemli gelismeler
arasinda yer alacak ve nesnelerin
interneti uygulamalari, ¢ok daha
cesitli hale gelecek.

Akademik tarafta da sik sik nes-
nelerin interneti sunum konulari
arasinda yer aliyor ve nesnelerin in-
terneti makale drnekleri ile gelisim
gbstermeye devam ediyor.

Nesnelerin interneti 6rnekler ile
glinden giine daha fazla yer tut-
maya devam ederken, bu konuda
mobil teknoloji firmalan da calig-
malarina hiz katiyor olacak.

Olusturacagi ekonomi ile akilli te-
lefonlardan sonra en biyik pazar
payina dogru gidecegi analizleri
gelmeye devam ederken, Uretici-
lerin calismalan da ¢ok daha ciddi
bir seviyeye cikacaktir.

# Ali BOZKURT
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» Automechanika Moskova 2018 Fuari

AUTOMECHANIKA MOSCOW 2018 FUAR

ve Distriibiitor Toplantisi

» Fuar Hakkinda

TE group ve Messe Frankfurt-

Fuarcilik igbirligi ile dizenlenen

Automechanika Moskova 2018,

27-30 Adustos tarihleri arasin-
da 42000 m2 kapali alanda sektor
profesyonellerini bir araya getirdi.
Automechanika Moskova 2018 fu-
ari, bu yil her gegen yil arttirdig
popllaritesini bu sene de arttira-
rak artik bdlgesinin dnemli bir fuari
oldugunu sdyleyebiliriz. Ozellikle
Rusya ve Turki Cumhuriyetlerden
katilmin  yogun oldugu fuarda,
firmamiz ‘Turkey- Discover The
Potential’ pavyonunda yerini aldi
ve ziyaretgilerini en glizel sekilde
adirlayarak drinlerimiz  hakkinda

bilgilendirdi.
» Ziyaretci ve Katiliman Profili

Toplam 7 salonda diizenlenen
Automechanika Moskova'da, zi-
yaretciler aradiklar Griin ve firma-
lar; Parca ve Sistemler, Onarim ve
Bakim, Yag, Aki, Aksesuar, Jant ve
Lastik, El Aletleri, Oto Yikama ve
Truck Competence olmak Uzere
olusturulan 7 6zel bélimde goériin-
tileme firsati buldurlar. Son yillar-
da Rus otomotiv sanayinde yapilan
yerli ve yabanci yatinmlar ile bera-
ber hizli gelisen Rus pazari sayesin-
de, firmamizin da yer aldigi “Truck
Competence’ bolimiinde bu yil
350'den fazla katiimciyla tim za-
manlarin en fazla katiimcisinin yer
aldigi agikland.

Fuar suresince standi-
mizda farkli dlcekte bir-
cok ziyaretgimizi agir-
ladik.  Ziyaretgilerimiz
arasinda Distributorler,
parca satisi yapan yerel
bayiler, servis sahibi fir-
malar ve nakliye firma-
lari ve OEM temsilcileri
vardi.

Fuarda, drin grubu-

muzda yer alan firmalardan Luk,
Valeo, Prawolf, Rus yerli ve Cinli
firmalarinda standi yer ald.




» Distribiitér
toplantisi

Fuar siresince organize ettigimiz
distribl(tor yemegimize, faal olarak
calistigimiz 5 distriblGtérimiz ka-
tildi. Distributérlerimizin birbiriyle
tanisma firsati buldugu toplantida,
firmamizin kisa ve orta vadeli Rusya
planlari, distribitorlerimizden bek-
lentilerimiz, ve onlarin firmamizdan
beklentileri konusuldu.

# Okan INON

AUTOMECHANIKA MOSCOW 2018 FUAR




G Unimizde e-Ticaret'in vyeri
oldukga 6nemli olmakla bera-
ber, dnimlizdeki birkag sene ice-
risinde pazarlama stratejilerinin ve
satiglarin tamamen cevrimigi plat-
forma taginmasi beklenmektedir.

E-ticaret, genel olarak bir Grliiniin
alim-satim iglemlerinin, reklam ve
pazarlama teknikleri ile destekle-
nerek internet ortaminda yapilma-
si olarak ifade edilir.

Kisinin alis veris yapacagi yere gi-
derken trafikte harcadigi zamani,
6deme yaparken bekleme asama-
sinda harcayacagi zamani dlslnir
isek, e-ticaret bu noktada zaman-
dan buyUlk olctide kazanmaktadir.
Ayrica aligveris esnasinda harca-
diginiz gli¢ ve tim Un is stresinin
verdigi yorgunluktan sonra cekil-
mez hal almaktadir.

Genellikle B2B olarak adlandirdi-
gimiz (Business-to-Business veya
isletmeler arasi olan) e-ticaret site-
leri teknoloji, fonksiyon, yeterlilik,
tasarim vb. gibi konularda B2C
(Business to Consumer veya |

me ve MUsteri arasi olan)’l;
glinimizde basari

0 DUNYA'DAN HABERLER

mistir. Cokuluslu ve blyuk Uretici-
lere yonelik biytik B2B sitelerinin
bazilari maalesef sadece Internet
Explorer'dan incelenebiliyor; Fi-
refox, Chrome vb. gibi bagka ta-
rayicilarda ise calismiyor. Ayrica,
‘Cogu website'sinin tablet ve tele-
fonlarda uygulama olarak kullanil-
mas! oldukca yetersiz kaliyor.’

ABD’de bulunan ClearPoint isimli
ajans tarafindan yapilan arastirma,
B2B sirketlerinin de sosyal medya-
y1 aktif sekilde kullanmak icin calis-
ma ylrittiguna agikladi. Arastir-
mada; B2B sirketlerinin %79 'unun
sosyal medyayl marka bilinirligini
arttirmak icin, %74'Unin ise mus-
terilerle iletisime ge¢me ve mis-
teri edinme amacli kullandigi be-
lirtildi.

Bu, B2B e-ticaret musterilerinin
ayni zamanda B2C e-ticaret mus-
terileri oldugunu ve bu deneyime
alisik oldugunu géz ardi etmenin
neden oldugu énemli bir sorun-
dur Bu nedenle bir B2B e-ticaret

sinin en azindan, b i

Bu noktada, e-Ticaret'in Dénmez
Debriyaj icin kiresellesen otomo-
tiv sektorlindeki dneminden bah-
setmek faydali olacaktir.

Oncelikle sirketimizde her depart-
manda oldugu Uzere, dijital pazar-
lama alaninda da igerik Yonetim
planlamasi, sene basi yapilacak
aktiviteler dnceden belirlenip bir
misyon, ve vizyon olusturulmasi en
temek esastir.

Basarnli bir igletmeler arasi dijital
reklamciliginin aslina bakilirsa; ice-
rik ve icerigin potansiyel kitleye
nasil aktarildigindan ibaret oldu-
gunu gorebiliriz.

Doénmez Debriyaj gibi kurum-
sallasma yoninde buyik adim-
lar atmakta olan sirketler, ticari ig
hacmini genisletmek, kiresel pi-
yasalarda daha dusuk finansal ma-
liyetlere katlanarak yer almak icin
dijital platformlarda yer almaya
gayret etmelidir. Online platform-
larda yer alan ve dijitallegmeyi
destekleyen kuruluglar gelenek-
sel yontemlerle ticaretine devam
eden kuruluglara buyik  Gsttinltk

~ saglayabiliyorlar.

miizdeki Yeri ve
a’nin Donmez

# Rana PAKKAN




Dijital pazarlama alaninda yapilan-
her aktivite, bayilerimiz, dagiticilar
ve tedarikcileri arasinda olusan,
yani bir firmanin baska bir firmayla
yaptigi ticaretin, Elektronik Veri
Degisimi'ni (EDI) saglar.

Uriin Veri Degisimi (PDI), veri ta-
banlar kollaryla daha islevsel ve
seri  hale gelmesini saglamaya
oénemli olclide katkida bulunma
gliciindedir.

Marka bilinirligini sadece yurtigi
pazarda degil, kiiresellesen diinya-
da arttirmayi basaran dijital pazar-
lama; firmalar arasi bilgi degisimi
strecinde, marka ile ilgili fuarlar,
seminerler, toplantilar, sponsorluk
vb. etkinliklerle markaya karsl me-
rak uyandirarak, tam olarak hedef
kitlenin istedigi net icerigi onlara
sunabilmektedir.

Arama motorlarinda 6n sirada yer
alarak, Yapilan fuar yatirimlarindan
maksimum verim alma ve satiglari
arttirmayi hedeflerimiz arasinda en
Ust siralara ekleme sansini yakali-
yoruz.

Hangi triinleri Grettigimize dair far-
kindaligr arttirarak, irlin yelpazemi-
zin genigligini avantaja dénustir-
meye Ozen gosterip, satislarimizi
her Uriin kategorisinde bir Ust se-
viyeye tasima imkénina erisiyoruz.

Diger kardes markalarmizla bag
kurarak, onlarin pazarlama faali-
yetlerine sosyal medya aracilidi ile
destek olarak arada giiven ve ula-
sabilirdik duygusu uyandiriyoruz.

Yukarida listeledigimiz gibi benzeri
bircok faydaya sahip olan dijital
pazarlama stratejileri ve e-Ticaret'e
attigimiz bu giizel adim, Dénmez-
Debriyaj icin hizla kuiresellesen
otomotiv sektériinde kendini 6n
plana ¢ikarmasini saglayacaktir.

Genel olarak, 2019 yilinda bekle-
nen yeni e-ticaret trendlerini takip
ederek, bu slreci hizlandirmak ve
sirketimize pozitif bir bilinirlik ka-
10
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zandirmak en biytk hedefimiz.

2019 Senesinde
Gelmesi Beklenen
Yeni e-Ticaret
Trendleri

© 5G Mobil Uygulamalar

Su an kullandigimiz 4G LTE agin-
dan cok daha hizli hizmet verme-
si beklenen 5G teknolojisini yakin
zamanda her yerde gérmeye bas-
layacadiz. 2019 yilinda 5G uygu-
lamalari  dinyanin bazi gelismis
Ulkelerinde yer bulacak. 2019 yili
sonunda ise 5G destekli cihazlarin
tanitiimasi bekleniyor. Ancak tim

temel sebekelerin 5G’ye ydnelik
servisleri ise 2021 yilinda hayati-
mizda olacak.

® Chatbot Dénemi

Yapay zekad formlarinin hayatla-
rmiza girmesi seklinde tanimla-
yabilecegimiz Chatbot'lar, yakin
zamanda telefon ve bilgisayarlari
kullanma bicimimizi kesin olarak
5

degistirecek. Chatbot'lar, gelecek-
te kullanicilarin sdylediklerini ¢ok
kisa strede analiz edecek ve kulla-

nicilarin isteklerini yerine getirmek
icin onlar yonlendirecek.

© Yapay Zeka (Al) Destekli
Coziimler

Oniimiizdeki yil, diinya capinda
hikimetler ve tiiketici pazarlar da
dahil olmak Uzere bircok isletmede
tahmine dayali analiz, makine 6g-
renimi ve dogal dil isleme gibi tek-
nolojilerin benzersiz bir karigimin
olan yapay zeka ¢oziimleri devreye
sokulacak. Yapay zeka, kullanicila-
rindan gelen geri bildirimlerden
strekli olarak 6grenen teknoloji-
ler ve bu teknolojilerin sunacagi
hizmetler sayesinde pazarlamay:
blyik dlglide degistirecek ve giin-
delik hayatlarimiza daha fazla nifuz
edecek.

O Akilli Hoparlérler

Kullanicilar tarafindan ilgi goren
Amazon Alexa, Google Home ve
Apple HomePod gibi akilli ho-
parlorler, son birkag yildir tiketi-
ci teknolojisi pazarinda bir dalga
olusturmustu. Sorulan sorular ya-
nitlayabilme &zelligi tagiyan, kablo-
suz, sesle kontrol edilebilen; cesitli
uygulamalar Gzerinden muzik ¢al-

ma, glnlik haber &zetlerini dinle-
me, alarm kurma, hava durumunu
ve trafigi sorgulama, déviz kuru-



nu 6grenme, yemek tarifi bilgileri
alma, internet Uzerinden siparis
verme gibi bircok iglevi yerine ge-
tiren akilli hoparlérlerin kullanimi
giderek yayginlasacak.

© E-Spor'a Yonelik Yatirmlar

Turkiye'de 4 milyon, dinya ge-
nelinde ise 200 milyon civarinda
oyuncusu bulunan ve mevcut hac-
mi 1 milyar dolara yaklasan e-spor
ekonomisinin yarattigi toplam ha-
cim énimuzdeki 3 yilda 5 milyar
dolara yaklasacak. Ozellikle oyun-
culann, yayincilann, reklamcilarin
ve markalarin ilgisini cekmeye bas-
layan e-spor alanina yonelik yati-
rimlar yeni yilda artacak.

@ Online Egitim Kitlesinde Artis

Ogrenmede esneklik, diisiik ma-
liyet, kolay erisilebilirlik ve artan
animasyonlu 6grenme ile yaygin-
lagan ve ragbet gérmeye baglayan
cevrimici egitim sektorl, énlimiz-
deki yil Turkiye'de de blytyecek
ve cevrimici egitim alan kisi sayisi
artacak. internet kullanicisi sayisin-
daki tirmanis ve gevrimici kapasite-

lere sahip genis bant havuzlu cep
telefonlarina artan erisim de pazar-
daki buylimeyi hizlandiracak.

0 DUNYA'DAN HABERLER

@ Sesli Arama ile istenilen Uriine
Kolayca Ulasma

Kelime ile aramanin daha da ge-
lismis hali olan “ses” ile arama
ozelligi, e-ticaret sitelerinde arama
secenegi olarak kargimiza ¢ikacak.
Sesli arama dzelligiyle istedigimiz
Urtnleri  kolayca aratabilecegiz.

Sesli arama 6zelliginin 2019 yili so-
nunda yayginlagmasi 6ngoriliyor.

® Video izlenme Orani

Video igerik pazarlamasi glinden
gline gelisme gosteren bir alan
olarak kargimiza cikiyor. Sanal ger-
ceklik ¢coztimleri, 360 derece vide-
olar ve canli yaymlanan igerikler
son yillarda video pazarlamasina
yeni bir soluk getirdi.

# Rana PAKKAN

DUNYA'DAN HABERLER.
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KISISEL KORUYUCU DONANIMLAR

NEDIR BU KKD?

KKD (Kisisel koruyucu donanim)'lar,
risklerin, toplu korumayi saglaya-
cak teknik dnlemlerle veya is orga-
nizasyonu ve calisma yéntemleriy-
le 6nlenemedigi veya tam olarak
sinirlandirlamadigi durumlarda
kullanilmaktadir. Aslinda is glven-
liginde yapilacak en son uygulama
KKD Kullanimidir, fakat tGlkemizde
is guvenligi denildiginde nedense
aklimiza ilk gelen genellikle ba-
ret ve emniyet kemeri olmaktadir.
Oysa ki diinyada is glvenliginde
siralama asagida ki sekilde olmak-
tadir. En son care olarak hicbir
glivenlik 6nlemi alinamazsa ya da
teknik olarak riskler 6nlenemiyorsa
KKD kullanimi uygulanmaktadir.

Peki Nedir bu Kisisel
Koruyucu Donanim?

Kisisel Koruyucu Donanim, bir veya
birden fazla saglik ve gtvenlik risk-
lerine karsi korunmak icin kisilerce
giyilmek, takilmak veya tasinmak
amaciyla tasarlanmis herhangi bir
cihaz, alet veya malzemedir.

Dogru bilinen en yaygin yanlislar-
dan bir digeri de Kisisel Koruyucu
Donanimlarin tehlikeyi yok etme-
sidir. Kisisel Koruyucu Donanimlar
tehlikeyi yok etmek icin tasarlan-
mazlar. Kisisel Koruyucu Donanim-
lar potansiyel tehlikelerin ortadan
kaldirilmasi konusunda yapilan tim
calismalarin sonucunda, tehlikenin
yok edilememesi durumunda bas-
vurulan, tehlikenin siddetini azalt-
maya yardimci olan ekipmanlardir.
Her ne kadar konu is guvenligine
geldiginde baretten, maskeden ve
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is  ayakkabisin-
dan bahsediyor
olsak da, aslinda
basari isyerinde
calisanlara kisisel
koruyucu dona-
nim kullanmaya
gerek duyulma-
digr igyerlerinin
tasarlanmasidir.

KKD  kullanilma-
masi halinde ya-
sanan bir is kazasi
olayini paylasmak
bu noktada car-
pici bir érnek teskil edecektir. Ba-
kirkéy Incirli bdlgesinde yiiriitil-
mekte olan bir konuk insaatin is
verini olan muteahhit ingaat alanini
baret takmadan gezerken kafasina
disen tuglar nedeniyle yaralanmis.
Hastanede yapilan tedavi siirecinin
ardindan insaatina giderek drama-
tik kazayi atlattigr ve bir daha boy-
lesi bir olayin tekrarlamamasi icin
térenle kurban kesmistir.

Oysa is glivenligi icin gerekli olan
KKD'nin (baretin) kullaniyor olmasi
kazadan agir yara almadan koru-
masini saglayabilecekti.

Turkiye'de yasanilan is kazalarin-
da en ¢ok zarar gbren uzuvlarimiz
%34 ayak, % 15 el, %15 kafa ve
% 8 gozlerimiz zarar gérmektedir,
yani kisaca her 100 kazadan 72'si
gerekli KKD kullanimi ile énlenebi-
lecek ya da siddeti azaltilabilecek
kazalardir.

Peki neden calisanlar kisisel
koruyucu donanim takmayi
istemiyorlar?

e Calisanlarin, insanin ergono-
mik yapisi duslndlmeden, ka-
litesiz  malzemelerden  Uretilen
KKD'lerden, kullanim esnasinda
konforlu olmadigi icin sikayet et-
tikleri bilinmektedir. Bu nedenle
calisirken uzun saatler boyunca
kullanilan bir Grindn calisani, insan
saghgina zararli maddelerden ko-
rumasi gerektigi kadar; ergonomik
olmasi da 6nemlidir. Aksi takdirde
calisanlar bu Grtnleri, kullanim es-
nasinda kasinti yaptigi, nefes alma-
yi zorlastirdigi, takip ¢ikarmasinin
zor oldugu gibi pek ¢ok sebepten
dolayi kullanmak istemez ve ortam-
daki tehlikelere karsi korunmasiz
kalirlar. Stirece uygun, ergonomik,
dogru ve glvenilir KKD'nin sec¢imi
yapildigi ve isciye yeterince temin
edildigi halde, calisan bu trinleri
kullanmaktan yine de kaginiyorsa,
farkl faktorler hesaba katilmalidir.

e Kisisel Koruyuculara Kargi Kulla-
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nicilarin Yaklagimi Aragtirmasi Diin-
yanin onde gelen arastirma kuru-
luslarindan biri olan Frost&Sullivan
tarafindan 2017 yilinda toplam
1001 kisinin katihmiyla ingiltere,
Fransa, Italya, iskandinavya, Polon-
ya ve ABD gibi pek ¢ok tilkede yu-
ritllen “Kisisel Koruyuculara Karsi
Kullanicilarin -~ Yaklagimi”  konulu
arastirma; calisanlarin ~ %50'sinin
kullandiklar kigisel koruyucu dona-
nimin markasini bilmedigi ortaya
ckmugtir. Calisanlar icin en énemli
faktor, kullandiklan Grinan konforu
ve kullanim kolayhgidir.

e Yine ayni arastirmada “Kisisel
koruyucu donanimlari giydigimde
komik gériinmiyor olmam benim
icin dnemlidir.” Climlesine katiliyor
musunuz, seklinde yoneltilen soru-
ya, arastirmaya katilanlarin %39'u
"evet” seklinde yanit vermistir. Bu
sonug, KKD'nin estetik gérinmesi-
nin, calisanlarin bu ekipmanlari kul-
lanma davranigi Uzerinde, olumlu
etkisinin oldugunu gdstermektedir.

e Kullanilan kisisel koruyucu ekip-
manin konforlu ve estetik olmasi
gerektigi kadar, kullanim esnasinda
kisilere tam koruma saglamasi en
onemli ozelligidir. Clnkd calisan-
larin, sadece bir vardiya siresince
degil; cogunlukla tim calisma ha-
yatlari boyunca KKD'leri kullan-
malari gerekmektedir. Kullanirken
rahatsizlik veren veya iyi korumadi-
gina inandiklari Grinleri, kullanmak

KISISEL KORUYUCU DONANIMLAR

istememeleri  olduk¢a dogaldir.
Tum sektorler ve farkh strecler dik-
kate alinarak, kurum ve kuruluslar-
ca, calisanlarin sagligi ve givenligi-
ni korumak amaciyla temin edilen
KKD’lerin segiminde, bilinen fak-
torlerin yani sira yukarida aktarilan
bilgiler 1s1ginda, kullanici yaklagim-
larinin da dikkate alinmasi gerekti-
Jinin 6nemini vurgulamak gerekir.
istenen koruma sinifinda, gereken
teknik 6zellikleri saglayan, uluslara-
rasi normlara uygun ve ekonomik
KKD'nin alimina karar verirken, bu
driinlerin ergonomik ve estetik olu-
suna da 6nem verilmelidir. B&yle-
likle, caliganlarin KKD kullaniminda
geleneksel Turk insani yaklagiminin
degismesi icin bir adim daha ati-
larak, calisanlarin bu drinleri kul-
lanmasi ve kurumlarin is saghgr ve
glvenligi gerekliliklerini yerine ge-
tirmesi kolaylasacaktir.

DUNYADA KiSiSEL
KORYUCU DONANIM
UYGULAMALARINDAN
ORNEKLER

Anaokulundan baglayan meslek
edinme siirecinde Is Giivenligi, Tra-
fik ve Cevre Bilinci 6grenim mifre-
dati ile verilmektedir. Ayrica sosyal
sigortayi devlet kendisi kargilamak-
tadir. Anaokulundan baslayan bir
glvenlik kaltird egitimi verilmek-
tedir. Bu egitim slirecinden gegen-
ler ileride ya igveren veya caligan
olacaktir. Mesela Danimarka’da 2.

sinifa giden 6grencilerin sirt canta-
larinda ikaz yelekleri var.

Calisanlarin KISISEL KORUYUCU
DONANIMLA ILGILi iSG tedbir-
lerine uymadigri icin 2 sefer isten
cikarilirsa ayni tehlikeli sinifta cali-
samamaktadirlar.

Size ilging gelebilecek bir drnek de
vereyim. Erzurum Universitesinden
bazi hocalar Slovakya'ya gidiyorlar.
Oradaki akademisyenler kendile-
rini caya davet etmisler. Tepsideki
10 cay, tek tek servis ediliyor. Biz
ne yapariz? Tepsiye koyar, onla-
rn Oyle servis yapariz. Hocalarimiz
merak ediyor ve soruyorlar; neden
tek tek servis yapildigini? Bir cayin
dokilmesiyle 10 cayin birden do-
kilmesinin arasindaki riske dikkat
cekiyorlar

BAZEN BIR
FOTOGRAF
BiN KELIMEYE
BEDELDIR...

HAYAT SAGLIK VE
GUVENLE GUZEL

& Jilide KAYMAK
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AUTOMECHANIKA

FRANKFURT

énmez Debriyaj'in ihracat mar-

kasi olan Hammer Kupplun-
gen, Messe Frankfurt tarafindan bu
yil 25'ncisi diizenlenen, sektoriin
en prestijli, Uluslararasi Otomotiv
Yedek Parca ve Aksesuarlar Fuar
Automechanika Frankfurt'a katildi!

70'i askin Ulkeden 5 binden fazla
katilimci firma, otomotiv sektoériine
iliskin yedek parca ve aksesuarlari
alaninda en yeni Uriin ve hizmet-
lerini sergilediler. Fuara, bu yil
Tiirkiye'den 276 firma katildi. 2000
yilindan beri katilimi firmamiz icin
bir gelenek haline gelen fuara, bu
yil 170'i agkin Glkeden 133.000'den
fazla ziyaretci katim gerceklestirdi.

1971 yilindan beri her iki senede
bir gerceklestirilen ve diinyanin en
buyik otomotiv yedek parca fuari
olarak kabul edilen Automechani-
ka, yedek parca, arac sistemleri,
tamirhane ekipmanlari, kaporta
ve boya, ara¢ yikama ile otomotiv
alanindaki en son yenilikleri 6n pla-
na c¢ikariyor. Bu sene de otomotiv
yedek parca sektorlinin geldigi
noktada Donmez Debriyaj olarak

AUTOMECHANICA FRANKFURT - 2018

stratejik durusumuz ve sektor di-
namiklerini yakin takibimiz sayesin-
de tim calisma partnerlerimizden
olumlu dénusler almanin gururunu
bir kez daha yasadik.

Yonetim Kurulu UGyemiz Hatice
ivitin de Hammer Kupplungen
ekibine eglik ettigi fuar boyunca,
dinyanin dort bir yanindan calis-
ma partnerlerimizle sektoriin duru-
munu uzun uzadiya konusma sansi
bulduk. Global pazarda kendini is-
patlamis bir marka olarak Hammer
Kupplungen, gelinen noktada hep
daha iyisini basarmak ilkesiyle yeni
sene icin kendini hazirlad.

2020 yilinda da keyifli gegecegi-
ne inandigimiz  Automechanika
Frankfurt'tan siz degerli okuyucu-
larimiz icin aldigimiz notlar bu se-

kilde.

Keyifli okumalar dileriz!

# Biisra OVET HAKTANIR
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€  HANNOVER 2018

TICARIi ARACLARDA
GELECEGE DONUS!

Welcome fo |

B uyil 67.'si 20-22 Eylil 2018 tarihleri arasinda Almanya’nin Hannover ken-
tinde gerceklesen IAA Hannover Ticari Araclar Fuari'na Ar-Ge, Uretim
ve Satig yoneticilerimizin gerceklestirdigi katilim ile Dénmez Debriyaj olarak
sektordeki son trendleri ve degisimleri yakindan inceleme firsati bulduk.

Dénmez Debriyaj, 48 llkeden 2174 katiimci firmanin bulundugu fuarda
ayni zamanda galisma partnerlerimiz olan bir cok OEM firmasinin stantlari-
na ziyaretler gerceklestirerek, ticari araglar sektéri geleceginin nasil sekil-
lendigini gézlemleyip bizlere aktardilar. Bizler de bu giizel tecriibeyi sizlerle
paylasmak istedik.



DONMEZ DEBRIYAJ
YETKILENDIRILMiS YUKUMLU
SERTIFIKASINI ALDI

YYS (AEO; Authorized Economic
Operator)

Gumrik ve Ticaret Bakanligimiz
Yetkilendirilmis YukimlG kavramini
su sekilde acikliyor;

GUmrik idaresinin dig ticaret is-
lemlerinde glivenebilecegi kisileri
belirleyerek, bu kisiler Uzerinde-
ki kontrolinl azaltmasini ve kay-
naklarini saglamak Uzere ortaya
cikmistir.  Yetkilendirilmis Yukimla
kavraminin odaginda gliven olgu-
su yer almaktadir. Glven olgusu,
firmanin is yaparken aldigi risklerin
distk olup olmadiginin tespiti agi-
sindan 6nem arz etmektedir.

Kisilerin, glmrik idaresinin kont-
rolini  gerektiren islemlerinde
otokontrollerin  saglayabildiklerini,
kayitlarinin dlzenli ve izlenebilir
oldugunu, sistemlerinin ve tesis-
lerinin emniyet ve glvenlik stan-
dartlarina sahip oldugunu, giimrik
yiktmlaliklerinin - yerine  getire-

bildiklerini ispat edebilmeleri, bu
gliven olgusunun temelini olustur-
maktadir.

Donmez Debriyaj olarak; bizlere
ozellikle ithalat ve ihracat islemle-
rinin glimrik streclerinde; ithal es-
yanin direk fabrikaya alinabilmesi
ve ihrag edilen Urlnlerin fabrikadan
direk glimrik sinirina génderilme-
si gibi ciddi kolayliklar saglayacak
olan Yetkilendirilmis Yukimli Ser-
tifikasi igin, 2018 yili basinda ge-
rekli sorumluluklar yerine getirerek
GUmrik ve Ticaret Mudurlugine
basvurumuzu yaptik.

incelemeler icin, tim departman-
lardan yetkili kisilerle olusturdugu-
muz kurul tarafindan hazirlanan-
belgeler, talimatlar ve formlarla
firmamizi bastan-sona detayl sekil-
de anlattik.

Basvuru icin aranan en Onemli
kosul “guvenilirlik” ti. Bu kosulu
fabrikamizdaki tim slreglerimizde

YETKILENDIRILMIS YUKUMLU SERTIFIKASI

(kayit guvenligi, malzeme gliven-
ligi, sistem guvenligi, nakliye gu-
venligi..vb) uyguladigimizi, ayrica
taahhutleri yerine getirebilecek
maddi yeterlilige, emniyet ve gi-
venlik standartlarina sahip oldugu-
muzu evrak ve yerinde denetim ile
Bakanlk memurlarina ibraz ettik.
Yaklasik bir yilin sonunda, yapilan
raporlamanin ve denetimlerin ar-
dindan, bu sertifikay! alabilir oldu-
gumuz Bakanlik tarafindan onay-
lanmustir.

Bu sertifikayla glvenilirligimiz ka-
nitlanmis, islem  maliyetlerimizi
dlstirmus, zamandan kazanip, re-
kabet glicimlzi arttirmis olduk.
Diger yandan; belgenin gecerli
oldugu tlkelerde saglanan ayrica-
liklardan faydalanmig, onlarla igbir-
ligimizi de arttirmis olduk.

YYS sahibi olarak Dénmez Debriyaj
glicline glg katt.

# Derya ACAR
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O HAMMER SERVIS MERKEZLERI - ISPANYA

Dénmez Debriyaj'in ~——— .
ihracat markasi olan h
Hammer Kupplungen, - :
diinya capinda
biiylimeye ve her
gecen giin global
pazarlarda lider
olmaya devam
ediyor!

i
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HAMMER .
SERVIS MERKEZLERI

ISPANYA
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O HAMMER SERVIS MERKEZLERI - ISPANYA

HAMMER

Kupplungen

018 yili kiresel raporlari, otomotiv yedek parca sek-
tori senelik ara¢ Uretimi rakamlarina gére Avrupa’da

ikinci, diinya capinda sekizinci olan Ispanya ise lider ol-
dugumuz bu pazarlardan sadece biri...

Uzun yillardir ispanya Pazar’'nda birlikte calistigi-
miz partnerlerimizden Montearenas S.A.U. ile
gelistirdigimiz is birligi neticesinde, ispanya’nin
dort bir yaninda elli besin lGzerinde servis ile
"Hammer Service Center” ismiyle bayilikler
kurdugumuzu buytk bir gurur ile siz oku-
yucularimizla paylasiyoruz!

Verilen bunca emegin kargiligini boy- ‘
le bir bliytime ile almak bizleri yeni Tl
sene icin cok heyecanlandinyor. i :
Karsilikli glivene dayanan bu is
birligi icin Montearenas S.A.U.
firmasina ve bu projede yer
alan tim calisma arkadas-
larmiza  tesekkirlerimizi # Biisra OVET HAKTANIR

sunariz.
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() TURKIYE'MIZI TANIYALIM

Adana sehrinin adi

dana, Turkiye'nin en kalabalik altinci sehri
olarak bilinmektedir. ilin yiizélcimii 13.844
nereden geliyor?

km2'dir. Tirkiye'deki blylk metropoliten
merkezlerinden biri olup, llkenin 6nde gelen
bir ticaret ve kiltir merkezidir. Maden zengi-
ni 4. bolge Adana; krom, demir, manganez,
kursun ve c¢inko yataklar agisindan énem
tagimaktadir.

Bugiinkii Adana sehrinin yerinde, Hitit-
ler zamaninda Kilikya bodlgesinin bu-
ylk yerlesme merkezlerinden biri olan
Adonia sehri bulunuyordu. Mitolojiye
gore Adania kelimesi, gok tanrisi
Uranis'ln oglu Adanus'tan gelir.
Adanus’un, kardesi Sarus ile bir-
likte Tarsuslulara karsl savastig
ve Adania'yl kurdugu sdylenir.
Bunun zerine kardeslerden
birinin adi sehre, dtekinin adi
da Seyhan nehrine verilmis.




Adana'da Ne yenir ?

Adana, stiphesiz ki gastronomi agi-
sindan Turkiye'nin en &nemli yer-
lerinden biridir. Adini sehrin adin-
dan alan Adana kebabi ve Adana
lahmucunun bagkenti olan Adana
sehri, Turkiye'de yeme igme turizmi
icin en ¢ok tercih eden illerin bagin-
da yer alir.

Peki Adana’nin diger
meshur yemekleri
arasinda neler
sayilabilir?

icli kofte

Her yerde bulunmamakla birlikte,
buldugunuz zaman parmaklarini-
z1 yutacaginiz harika bir baslangic.
Ana yemekten dnce biraz findik lah-
macun ve icli kofte ikilisi, Adana’da
tadabilecedin glizel baslangiclar-
dan.
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Humus

Malum 6ziinde Arap kiiltlrinin bir
baslangic yemegdi olan humus, no-
hut ike hazirlaniyor ve &zellikle pas-
tirmali olanlari muhtesem.

Sirdan

Koyunun midesinden yapiliyor ve
icerisine piring, et ve baharath sos-
lar ekliyorlar. Sonra da haslayip bir
glzel yiyorlar. Alkolden sonra iyi gi-
diyormus. Ben yemedim valla.

——gy
E . \\
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Bici bici

Meger bir tatliymis bu. Rendelen-
mis buz, pismis nisasta, pudra se-
keri ve serbet karigimi. En cok yaz
aylarinda serinlemek igin tlketili-
yormus.

|

TURKIYE'MIZI TANIYALIM

Salgam

Gittiginiz her 10 restoranin 10'unda
da salgam satiyor olacaklar. Adana-
lilar bayiliyor bu icecege. Acili ve
acisiz diye 2 turd var

Muzlu siit

Adana’nin insanlan kavuran vyaz
aylarinda kendi essiz tarifiyle buz
gibi muzlu sttl icmek insani dyle
rahatlatmaktadir ki bir anda olsa
ferahlamig olursunuz. Kazim Bife

Adana’nin en Unli muzlu sGtind ya-
pan yerlerden biridir.




Adanada Gezilecek yerler

* Tas Koprii, Ulu Camii (Ramazanogul-
lari Camii), Ramazanoglu Medresesi;
Tarihi Saat Kulesi (Blyik Saat), Tarihi
Kazancilar Carsisi, Adana Etnografya
Muzesi, Bebekli Kilisesi, Atatirk Parki-
Ziyapasada-Gazipasa ve Atatiirk Cad-
deleri, Adana Merkez Parki, Sabanci
Merkez Camii, Arkeoloji Mizesi, Ata-
tirk Mizesi (Suphi Pasa Konagi), Ada-
na Sinema Muzesi, Seyhan Baraj Galu

Adana’da Yapmadan
Doéniilmemesi Gerekenler Neler?

2 Kebap, ciger, beyti, bébrek
yemeden

< Seyhan nehri boyunca keyifli bir yi-
riyls yapmadan

2 Adana halki ile muhabbet etmeden
2 Salgam suyu igmeden

< Yukarida saydigim Adana’da gezile-
cek yerleri tek tek gezmeden

2 En az bir aksam Ziya Pasa ve Turgut
Ozal Bulvari’nda eglenmeden

2 Tas Koprii'den Seyhan nehri manza-

rasini alarak Sabanci Merkez Cami’'nin
fotografini cekmeden dénilmemelidir.

# Kiibra SUNAR

O

TURKIYE'MIZI TANIYALIM




(Y ADANA MUSTERILERIMIZ

AS DIZEL

OZEL TAMIR VE BAKIM SERVISI

AYTAG OTOMOTIV
FARUK & TARIK KARDESLER

y | i e v |
BOGA OTOMOTiV : Yedeh Parca T_.nnll .‘,-I'l'\r‘\l 0542 154 B8 04
YAKUP BOGA VE KARDESLERI

CAN OTO OZEL SERVIS
IBRAHIM USTA

DDF OTOMOTIV
MUSTAFA ERBIL

DIZEL IS
AHMET YILMAZ

DIZEL IS
LATIF KALAAGASI

n DOGU AKDEN:IZ,
GUNEY VE DOGU
BOLGE SORUMLUSU
GALIP AKYEL

DONMEZ OTOMOTIV
YEDEK PARCA

GOREN OTOMOTIV
YEDEK PARCA TICARETI
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ADANA MUSTERILERIMIZ

QA.

GUVEN IS
AHMET VARA
OZEL TAMIR-BAKIM SERVISI

m GUVEN is

AYKUT & MUSTAFA KALAAGASI

OZEL SERVIS
GUZEL IS
MUSTAFA TOPATAN
HARUN OCAL

YETKIiLi BMC SERVISi

HAS OTO
NECMI USTA

m HASAN iKi KARDES
OZEL SERViS
AYDIN & NAIM

IRFAN AKUN OTOMOTIV
YAVUZ AKUN

KIR OTOMOTIV
OZEL SERVIS

iKi KARDES OTOMOTIV
MAN-DAF YETKILI SERViS

MEPAR OTOMOTIV
METIN TURK
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(Y ADANA MUSTERILERIMIZ

m MERT OTOMOTIV
OZEL SERVIS
MEHMET USTA

MERTLER OZEL SERVIS
NETCAN & HACi MURAT USTALAR

MOTORMAN TiCARET

nulﬂdul.lilll
m ¥ - s = W . . I sy .
OTO ATES -
CEBBAR ATES
MURAT TOPUZ ! _

OZEN MAN OZEL SERVIS
MUSTAFA & HASAN OZEN

OZENIR OTO

OZEL TAMIR BAKIM SERVISI

OZGUNES OTOMOTIV
YUSUF GUNES

POLAS OZEL SERVIS
RUSTEM & GUNEY USTA

SARMASIK KARDESLER
OZEL SERVIS
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(Y ADANA MUSTERILERIMIZ

SECKINLER OZEL
TAMIR BAKIM SERVISI
HAKKI USTA

SERI IS
ALi USTA

SAHINLER OTOMOTIV
TEFIK SAHIN

TASCILAR OTOMOTIV
NESIL USTA

TIRSAN
OTOKAR YETKILi SERVIS

URUNCA OTOMOTIV
HUSNU & UMUT

i~ S—
’ - "VUSUF KARACAN DIT

YUSUF KARACAN VE OGULLARI
YETKIiLi BMC SERVISi

. ADANA
MUSTERILERIMIZ
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)  VENI URUNLERIMIZ

400 mm Ciftli Debriyaj Seti

Bugtine kadar satigini gerceklestirdigimiz 400 mm ciftli 121 501 kodlu debriyaj
setimizi, rakiplerde yasanan degisiklik ve bazi misteri sikayetlerini ¢ozmek igin
setin iginde bulunan disklerde tasarimsal degisiklikler yapilmistir. Bu neden-
le 121 501 seti artik asamali olarak tretimden kaldirmayi planlyoruz. Gegis
déneminde sikinti yasanmamasi igin altta belirtigimiz liste detayinda bulunan
drlinlerin kullanimi 6nemlidir. Eski tip disklerle eskiler, yeni tip disklerle yenileri
kullanilmalidir. Sette debriyaj diskleri disinda herhangi bir degisiklik bulunma-
maktadir.

121 501 yerine 700 649 setin kullanimi aracin sanzimanini koruyacag gibi vites
gegislerinde de rahatlik saglayacaktir. Bizi takip etmeye devam ediniz. Kazangli
cikacaginizi garanti ederiz.
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YENI URUNLERIMIZ

O 021501 O 020050 O 020185
2 Bu Kilitleme mekanizmalar eski tip disklerde yok
Eskikoou RO 0.EM. NO SACHS CAP ACIKLAMA
020 024 020185 021250 8403 1878002019 400 DISK DIS Oynar Gobek Agik 6Yayl 45x50-18 Dig
020023 020050 02025093 03 1878002 023 400 DisK i¢ Sabit Gobek Acik 6 Yayl 85x96-8 Dig
020501 021501 008 250 35 04 3488 023 031 400 KIT-CIFTLI Baski (Sag kafes, Geri Cekmeli) - i¢ Disk - Pleyt - Rulman
000003 002 2504715 3100 000 003 RULMAN Kiitiikli Cekmeli
121501 700 649 027 2501701 3400700 355 400 SET-CIFTLI | Baski-ic Disk-Dis disk-Pleyt-Rulman




O URETIM'DE ONCU

OEE Toplam Ekipman Etkinligi

2018 yili basinda Dénmez Debriyaj'da aylik olarak takip edilen OEE Toplantilari
Agustos ayi itibari ile glnlik olarak takip edilmeye baslamistir. Calismaya pilot
bdlge, Pres bdliminden baglanarak diger bélimlerde de yayginlastirma amac-
landi. Degerlendirme yapilan bélimlere, MAS (Uretim Veri Toplama Programi)
programini etkin ve dogru kullanmak amaciyla egitimler verildi. Egitim verilen
operatorler, bu konuda daha bilingli davranarak dogru parametreler elde etme-
miz icin glvenilir veri girisi yapacak noktaya gelmislerdir. Buglin, Pres ve Talasl
imalat bélimlerinde giinlik ve aylik OEE takibi yapilmakta ve ilgili bolimlerde
OEE'i yikseltmek adina iyilestirici aksiyonlar alinmaktadir.

Uretim alanlarimizda bulunan panolarda, bolim bazinda Verimlilik, Kullanilabilir-
lik ve Kalite parametrelerini glinliik ve aylik olarak glincel halleri ile yer almakta
ve degerlendirmesi yapilmaktadir.

Verim % 80

OEE iyilestirme aksiyonlarimizda yer
alan bir uygulamadan bahsedecek
olursak;

Kullanilabilirlik % 80

Talasl imalat Ana Sac ve Gobek hat-
tinda bagladigimiz, Periyodik kontrol
ve ilk numune onaylarinda gerceklesen
zaman kayiplarini iyilestirmek amaciyla
Olgim aletlerinin hiicre bazinda grup-
landirarak tanimladik.

Olciim aletleri hem tanimli alan-
larda saklanmaya baglanarak
farkli hicrelere gitme olasihg
azaldi, hem de arama icin kay-
bedilen zaman kaybini verimli
zamana cevirerek verimliligimizi
artirdik. Hedefimiz tim bdlim-
lerde bu uygulamayi gercekles-
tirerek periyodik kontrol ve ilk
numune onayi kayiplarini azalt-
A Talasl imalat Bslimi MAS maktir.

Uretim Verimlilik Programi
Egitiminden Kareler
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BOARD MEMBER
Hatice IVIT

Dear Friends of Dénmez,

hen | evaluate the develop-

ments of Dénmez Debriyaj
over the last decade, | think that
the most significant achievement
was improving our brand image.
As we develop Our Domestic Sales
brand “Donmez” a desired, and
well-known brand, and we wish
the same for our Foreign Sales
brand Hammer. With our quality
and product diversity, we started
to gain momentum in this journey,
especially in Western and Eastern
European regions. Today, it is ob-
served that Hammer has managed
to improve its reputation in many
continents and still continues to re-
ach new markets.

The Turkish automotive sector clo-
sed the year with the highest ex-
port figure in the history since its
launch, with 31.6 billion USD, and
targeted 32 billion USD foreign sa-
les in 2019. Dénmez Debriyaj has
also shown a continuous increase
in exports over the years. In ad-
dition to the shrinkage in the do-
mestic market today, the ongoing
economic and political turmoil in
the foreign market has pushed our
sector into a challenging struggle
in the export field. This means that
even if there is sufficient techno-
logy and human resources, there
will be some difficulties in adap-
ting to the changing conditions of
the market. Avoiding this situation
will only be possible by introducing
innovative strategies to export, sa-
les-marketing and customer satis-
faction concepts.



Dear Friends of Dénmez,

Together with the excitement of
the new year, we have entered into
a process of change which we hope
you will appreciate in our magazi-
ne Debr-i Alem. | am very happy
to present this issue, in which we
have renewed our magazine size
and layout, to your liking. In the
new year, the way to progress and
change will be Dénmez Debriyaj.

| am sure that by witnessing the
steady growth of Dénmez Debri-
yaj in recent years, you may alre-
ady be observing our continued
market leadership in our country
in line with our vision, while also
targeting being at the top with our
brands in world.

In this context, while we are ente-
ring new markets with the actions
we take, we have been developing
new products of the latest techno-
logy vehicles with the successful
and rapid works of our R&D centre
and we are introducing new pro-
ducts worthy of our high level of
quality to the market. We will con-

GENERAL MANAGER
Ahmet COSKUN

tinue to add newly invented pro-
ducts with patent.

We have had the opportunity to
host many existing and potential
customers from all over the world
in our designated stands in Auto-
mechanika Moscow between 27
and 30 August 2018 and in Auto-
mechanika Frankfurt, between 11
and 15 September 2018. Between
20 and 27 September 2018, at the
IAA fair in Hannover, we observed
the latest developments in the
commercial vehicles, and made
contacts with our current and po-
tential key industry customers.

We gave our occupational safety
and health and quality awareness
trainings to all our staff on 28 De-
cember 2018 and we welcomed
the New Year with a small celebra-
tion as Dénmez Debriyaj team.

We ended the past year by gaining
the right to receive AEO (Authori-
zed Economic Operator Certifica-
te) from the Ministry of Trade. For
this success, | would like to thank
all my colleagues for their efforts

and the ministry officials. The re-
liability of our company has been
confirmed once again by this cer-
tificate, and fulfilled our endeavo-
urs.

Despite the expectations that 2019
will be much harder than last year,
we will continue to work consci-
ously, with our belief in our com-
pany and country’s future growth.
We will develop and progress by
giving more importance to our
potential savings. In this context,
| would like to announce that we
declared 2019 as the year of the
most savings achieved.

With my wishes to be together in
our journey as a global company,

Best Regards,
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INFORMATION TECHNOLOGIES

What is lIoT technology that
connects the whole world and
what are the examples?

The term loT is an abbreviation of
Internet of Things. In Turkish, loT
means the Internet of Things.

What is the Internet of
Things?

In order to get a clearer understan-
ding of the subject with the defini-
tion of loT, this technology means
the ability of all objects in daily life
to connect to the internet.

All devices that are capable of con-
necting to the Internet, either wi-
red or wireless, are listed under the
Internet of Things category. Due to
its general definition, it is possible
to define many existing examples
as a part of the Internet of things.

How does loT technology
work?

In fact, the working principle is ext-
remely simple and can be easily
applied to even the smallest devi-
ces.

The Internet of Things describes
devices that can communicate with
the mobile or fixed Internet infrast-
ructure. Autonomous or manual
products that perform similar func-
tions, especially functioning and
transfer data over the Internet, are
included in this scope.

As a matter of fact, the working
principle is shaped by analysing”
and communicating over the inter-
net. A fixed or mobile object com-
municates over the Internet for any
process and takes actions in line
with this communication.

As a matter of fact, the working
principle is based entirely on inter-
net communication.
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For example, if a camera connec-
ted to the Internet can transmit the
images it receives to any different
point, it also meets some of the
loT requirements and is included
in this category.

This process can be expressed in
three simple steps.

O Preparing the object that per-
forms any function

® Permanent internet connection
of this object

© Providing data flow over the In-
ternet according to the function of
the object

What are the loT examples
and its usage areas?

As mentioned before, that all de-
vices with the ability to commu-
nicate over the internet can be
included in this category means
that many different examples have
been used in daily life for a while
now.

Examples of the Internet of Things
can be seen in almost every area.
Due to the simple working princip-
le and its usage in almost all sec-
tors, a variety of examples can be
encountered.

Of course there are also outs-
tanding sectors. The main ones
among these sectors are:

INFORMATION TECHNOLOGIES

e Environment
® Energy

* Transportation
® Health

e Agriculture

® Daily Use

There are numerous examples of
loT prepared for these primary
sectors. It will be possible to make
a clearer explanation by explaining
all these items one by one.

loT and environment

The impact of the Internet of
Things on the environment, brings
the possibility of taking more pre-
cautions and determining the right
solutions.

Together with the devices connec-
ted to the internet, it is possible to
take measures and intervene on
many issues from sea pollution to
control of forest fires.

For example, various products
that can be placed in forests can

instantly share the information
they obtain through sensors with
a specific centre. In the event of
any unexpected problem or fire, a
very quick and reliable action can
be taken.

On the other hand, in agriculture,
many needs (especially irrigation)
can be realized more efficiently

with loT products that can be cont-
rolled remotely.

loT and energy systems

In energy and its systems, this
technology is one of the areas that
stand out most.

Aside from energy systems that
can be controlled remotely at the
point of energy loss prevention, it
will be possible to encounter more
efficient products by enabling bet-
ter utilization of existing systems.

The products that will increa-
se energy efficiency in lighting
systems both at home and outdo-
or areas to cleaning systems, come
together under the roof of loT.

loT and transportation

The Internet of Things will pro-
bably stand out most in transpor-
tation and traffic systems. The fact
that both the means of transporta-
tion and the traffic vehicles beco-
me connected to the internet and
can work simultaneously can pre-
vent many problems in the current
situation.

Of course, the correlated and in-
tegrated structure becomes much
more important in this process.
The central system and the traffic
elements that will communicate
with each other will result in maxi-
mum efficiency.

loT and health sector

Health, perhaps among the most
important sectors in the world,
also takes place among the pri-
mary areas where the Internet of
things will be effective.

Along with the research at the
present, new examples began to
show themselves. In this process,
from the patient follow-up to the
diagnosis and assistant tasks, the
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products in the scope of the In-
ternet of things will begin to show
themselves.

Especially when artificial intelligen-
ce and loT technology begin to
intersect, there will be very noti-
ceable developments in the health
sector.

However, because it is a sensitive
sector, it will not be wrong to say
that the developments in this field
will be carried out much more me-
ticulously, and that its active use
will take place much later.

loT and agricultural field

The agricultural sector is among
the fields that will be get involved
in the examples of the Internet of
objects.

In many fields, from irrigation
systems to spraying systems, and
from product follow-up to product
shipments, many advantages will
be employed through new techno-

logy.

Remote control systems such as ir-
rigation systems, spraying systems
and delivery systems will contribu-
te to a significant improvement in
efficiency.

loT and daily life

For the end consumer, the most
concrete examples of the Inter-
net of Things will of course begin
to show themselves in everyday
life, and there are already many
examples in front us present.

loT products included in daily life
with smart home concept cover all
household items and all compo-
nents from door to air conditioner.
In addition to remotely controlled
white appliances, doors and win-
dows, many different examples
(such as automatically ordering
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refrigerators) will be integrated in
daily life as the automation takes
place as the smart home concept.

All products that we can think of
may become smart devices, and
can communicate over the inter-
net; or function autonomously, is
expected to contribute to time-
saving and increase the quality of
life.

However, in such scenario, the-
re can be negativities that come
along with the invention. There are
so many different concerns that
smart homes can bring regarding
serious security problems. Taking
into account that the cyber security
issue has reached different points
along with the internet, the extent
to which all these concerns are
present, will begin to come across
in the following years with concre-
te examples.

With 5G, the Internet of things
will reach a different dimension!

The 5G mobile communication
technology, which is planned to
start around 2020, will make the
most difference in terms of mobile
internet. Delays, which will decrea-
se to a large extent, will be able to
pave the way for devices that can
be controlled over the internet.

Thus, there are some explanations
that even applications that require
immediate reactions such as re-
mote surgery can be brought into
reality together with 5G. Howe-
ver, autonomous vehicles will also
gain significant momentum and
the positive effect of 5G on other
loT devices will build a ground for
more efficient products than ever
before.

5G technology, which will be an
important part of autonomous
systems, will be among the most
important developments for smart
products. Besides, the applications

of the Internet will become much
more diverse.

From the education perspecti-
ve, topics such as the Internet of
Things are frequently presented,
and the Internet of Things continu-
es to evolve with article examples.
While the internet of things conti-
nues to gain place with examples
from day to day, mobile techno-
logy companies will be accelera-
ting their research.

While the analyses report that it
will be directed towards the big-
gest market share after the smart
phones with the economy that it
will create, the works of the pro-
ducers will also increase to a much
more higher level.

# Ali BOZKURT
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» Automechanika Moscow 2018 Fair And

AUTOMECHANIKA MOSCOW 2018 FAIR

Distributor Meeting

» About the Fair

utomechanika Moscow
2018, organized with the
cooperation of ITE group
and Messe Frankfurt Fair
Organization, brought together
industry professionals in a 42.000
m2 closed area on 27-30 August.
We can say that Automechanika
Moscow 2018 fair is increasing its
popularity this year as usual and it
is one of the most important fair
of Europe. In the fair that received
an intense participation especially
from Russia and Turkic Republics,
our company took its place in "Tur-
key- Discover The Potential’ pavi-
lion and hosted its visitors in the
best way, by representing our pro-
duct line and company overview.

» Visitor and Participator Profile

TIn Automechanika  Moscow,
which was organized in 7 halls, vi-
sitors had the opportunity to dis-
cover the products and companies
in 7 seperate categories, including
Parts and Systems, Repair and
Maintenance, Oils, Batteries, Ac-
cessories, Wheels and Tires, Hand
Tools, Car Wash and Truck Com-
petence. Thanks to domestic and
foreign investments in the Russian
automotive industry and the ra-
pidly developing Russian market in
the recent years, it was announced
that more than 350 participants
attended the ‘Truck Competence’
section this year, the highest par-
ticipant number of all time, inclu-
ding our company.

During the fair, we
hosted many Vvisitors
on different scale. Our
visitors included Dist-
ributors, local dealers
selling parts, service-
owning companies and
shipping ~ companies
and OEM representati-
ves.

In the fair, there were
companies that also
participated in our product cate-
gory such as; ofLuk, Valeo, Prawolf,
Russian domestic and Chinese do-
mestic companies.

#  Okan INON
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» Distributor meeting

5 active distributors attended the
distributor dinner, which we have
organized on one of the fair days.
During the dinner, our distributors
had the opportunity to meet each
other. Short and medium term
plans of our company, expectati-
ons from our distributors and ex-
pectations from our company were
discussed.

# Okan INON
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Nowadays, although the place of
e-commerce is quite important,
it is expected that marketing and
sales activities will be carried over
to online platform in the next few
years.

E-commerce is generally referred
to as purchasing and selling tran-
sactions of a product on the inter-
net with the support of advertising
and marketing techniques.

If we think of the time spent in
traffic while going to shopping lo-
cation, and the waiting time spent
while paying, e-commerce saves a
lot of time at this point. As a re-
sult, the energy you spend during
the shopping and all-day work
stress diminishes, and the process
becomes bearable.

The e-commerce websites, which
are generally referred to as B2B
(Business-to-Business), have not
achieved success in the fields
of technology, function, qualifi-
cation, design, as much as B2C
(Business-to-Consumer) ye

of the major B2B website
tinational and large
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unfortunately only available in In-
ternet Explorer; and they do not
function on other browsers like
Firefox, Chrome, etc. In addition,
the use of most websites as an
application on tablets or phones
is quite insufficient.

The research by the agency na-
med ClearPoint in the US announ-
ced that B2B companies are also
actively using the social media.
In the research, it was stated that
79% of B2B companies use social
media to increase brand aware-
ness and 74% use it to communi-
cate with customers and to gain
customers.

This is a major problem caused by
ignoringthat B2B e-commerce cus-
tomers are also B2C e-commerce
customers and are used to this
experience. Therefore, we believe
that a B2B e-commerce website
must at least carry the visual and
functional features of a successful
B2C e-commerce website.

lizing automotive sector.

First of all, as in every department
in our company, content manage-
ment planning in the field of di-
gital marketing, determination of
the activities to be carried out at
the beginning of the year in ad-
vance and establishment of a mis-
sion and vision are the most basic
principles.

As a matter of fact, we can see
that a successful business to bu-
siness digital advertising is about
the content and how content is
transferred to potential audience.
Companies that are taking big
steps towards institutionalization
such as Donmez Debriyaj should
strive to take part in digital plat-
forms to expand their business
volume and to undertake lower
financial costs in global markets.
Organizations that are involved in
online platforms and that support
digitalization can gain a great ad-
vantage over organizations that
-gontinue to trade with conventio-
nal methods.

# Rana PAKKAN




Every activity in the field of digital
marketing has the power to make
a significant contribution to the
trade between the dealers, distri-
butors and suppliers (business to
business), to become more functi-
onal and serial with the branches
of Electronic Data Interchange
(EDI), Product Data Interchange
(PDI) and data bases.

Digital marketing, which succeeds
in increasing brand recognition not
only in the domestic market but
also globally, creates awareness
for the brand through events such
as fairs, seminars, meetings and
sponsorship related to the brand in
the process of information exchan-
ge between companies, and this
can provide them with the exact
content that the target audience
desires.

We lead as one of the pioneers in
the search engine results, so that
we can have the chance to take
the maximum efficiency from the
fair investments and increase the
sales to the highest level, which is
among our targets.

We increase the awareness of what
products we produce, strive to turn
the diversity of our product range
into an advantage, and reach the
opportunity to move our sales to
the next level in each product ca-
tegory.

By collaborating with the other
brands in the same industry, we
also support their marketing activi-
ties through social media and crea-
te a sense of trust and accessibility.
Digital marketing strategies with
many benefits as we have listed
above, and this new innovati-
ve step we have taken towards
e-Commerce, starts a new journey
for Dénmez Debriyaj, in order to
stand out in the rapidly globalizing
automotive sector.
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In general, following the new
e-commerce trends expected in
2019, our biggest goal is to turn
this into a benefit for providing our
company a positive recognition.

New e-Commerce
Trends Expected
to Come in 2019

@ 5G Mobile Applications

We will soon see 5G technology
that is expected to serve much fas-
ter than the 4G LTE network that
we are currently using. In 2019,
5G applications will be available in
some developed countries of the

world. At the end of 2019, 5G sup-
ported devices are expected to be
introduced. However, the services
of all basic networks for 5G will be
in our lives in 2021.

@® Chatbot Period

Chatboats, which can be defined

as the introduction of artificial in-

telligence forms into our lives, will
3

change the way we use phones
and computers in the near future.
Chatbots will analyze what users

say in a very short time and direct
them to fulfill their wishes.

© Artificial Intelligence (Al)
Supported Solutions

In the coming year, artificial intelli-
gence solutions, offering a unique
combination of predictive analy-
sis, machine learning and natural
language processing, will be put
into use in many businesses, inclu-
ding governments and consumer
markets worldwide. Artificial in-
telligence will greatly change the
marketing and penetrate into our
daily lives more with the help of
technologies that constantly learn
from the feedback from its users
and the services that these techno-
logies offer.

O Smart Speakers

Smart speakers like Amazon Alexa,
Google Home and Apple Home-
Pod, which have attracted the inte-
rest of users, have created a wave
in the consumer technology mar-
ket over the past few years. The
use of wireless, voice-controllable
smart speakers with the ability to
answer questions, which perform

many functions such as playing
music through various applicati-
ons, listening to daily news sum-



maries, alarming, checking weat-
her and traffic, learning exchange
rate, getting recipe information
and ordering via the internet, will
become increasingly popular.

O Investments in E-Sports

The total volume generated by the
e-sports economy, which has aro-
und 4 million players in Turkey and
around 200 million players around
the world, is around 1 billion dollars
and will approach 5 billion dollars
in the next 3 years. Investments in
e-sports, which has started to att-
ract the attention of players, pub-
lishers, advertisers and brands, will
increase in the New Year.

O Increase in Online Education

The online education sector, which
is becoming more and more popu-
lar with the flexibility of learning,
low cost, easy accessibility and le-
arning with increased animation,
will grow in Turkey next year and
the number of people who receive
online education will increase. The
increase in the number of internet

users and increased access to wi-
deband mobile phones with online
capabilities will accelerate the mar-

) NEWS FROM WORLD

ket growth.

@ Easily Access the Desired
Product with Voice Search

The voice search feature, which is
the more advanced version of the
word search, will appear as a se-
arch option on e-commerce sites.
With the voice search feature, we

can easily search for the products
we want. It is foreseen that the vo-
ice search feature will become wi-
despread at the end of 2019.

® Video View Rate

Video content marketing shows
itself as a field that is developing
day by day. Virtual reality solutions,
360-degree videos and live-strea-
med contents have brought a bre-
ath of fresh air to video marketing
in recent years.

# Rana PAKKAN
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PERSONAL PROTECTIVE EQUIPMENT

WHAT IS THE PPE?

PPE (Personal protective equip-
ment) is used in cases where risks
cannot be prevented or precisely
limited by technical measures to
ensure collective protection or
through business organization and
working methods. In fact, the last
application to be made in occu-
pational safety is the use of PPE,
but when it comes to occupational
safety in our country, the helmet
and safety belt usually come to our
mind first. However, the order in
the global occupational safety is as
follows. If no safety measures can
be taken as the last resort or risks
cannot be avoided technically, the
use of PPE is applied.

So what is the Personal
Protective Equipment?

Personal Protective Equipment is
any device, tool or material desig-
ned to be worn, put on or carried
by persons to protect against one
or more health and safety risks.

One of the most common mistakes
is that Personal Protective Equip-
ment eliminates the danger. Per-
sonal Protective Equipment is not
designed to eliminate the danger.
Personal Protective Equipment is
the equipment used to reduce the
severity of danger and applied in
case that potential hazards cannot
be eliminated as a result of all ef-
forts. Although we mention hel-
met, masks and work shoes when
it comes to safety, the success is
actually the design of workplaces
that does not require the use of
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personal protec-
tive equipment.
Sharing a work
accident incident
without the use
of PPE will be a
striking example
at this point. The
contractor, who
was the emp-
loyer of a cons-
truction in Incirli
district of Bakir-
kdy, was injured
by bricks falling
on his head while
he was walking without wearing a
helmet. After the treatment in the
hospital, he went to the constructi-
on site and sacrificed an animal as
he survived the dramatic accident
and to prevent its repetition.

However, the use of PPE (safety
helmet) required for occupational
safety would have prevented him
from being injured.

In the work accidents that occur in
Turkey, the most frequently dama-
ged limbs are 34% foot, 15% hand,
15% head and 8% eyes. In short, 72
out of every 100 accidents are the
accidents that can be prevented or
of which severity can be reduced
by the use of necessary PPE.

So why do employees not
want to wear personal pro-
tective equipment?

* |t is known that the employees
complain about PPE which is pro-

duced from poor quality materials
without considering the ergono-
mic structure of the human, beca-
use they are not comfortable du-
ring use. For this reason, it is also
important that a product used for
long hours should be as ergono-
mic as much as they should protect
against substances harmful to hu-
man health. Otherwise, employees
do not want to use these products
for many reasons, such as itching
during use, difficult breathing, dif-
ficulty in removing, and they be-
come vulnerable to environmental
hazards. Different factors should
be taken into account if the emp-
loyee refrains from using these
products, although the PPE which
is ergonomic, accurate and reliab-
le is selected and provided to the
employee sufficiently.

e Research on “Users’ Approach
to Personal Protective Equipment”
conducted by one of the world's
leading research organizations
Frost&Sullivan in many countries
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such as the UK, France, Italy, Scan-
dinavia, Poland and USA with the
participation of 1001 people in
2017 showed that 50% of emp-
loyees do not know the brand of
personal protective equipment
that they use. The most important
factor for the employees is the
comfort and ease of use of the pro-
duct they use.

e Again in the same research, 39%
of the participants responded with
yes to the question that do you ag-
ree with the sentence “It's impor-
tant to me not to look ridiculous
when | wear personal protective
equipment.” This result shows that
the aesthetic appearance of PPE
has a positive effect on the beha-
viour of employees.

® The mostimportant feature is that
personal protective equipment
used should be comfortable and
aesthetic as well as providing full
protection to people during use.
Because the employees must use
PPE throughout their entire wor-
king life, not just during a shift. It is
quite natural that they do not want
to use the products that they beli-
eve are uncomfortable or have in-
sufficient protection. Considering
all sectors and different processes,
the selection of PPEs provided
by institutions and organizations
for the purpose of protecting the
health and safety of employees

PERSONAL PROTECTIVE EQUIPMENT

should be made in the light of the
above-mentioned information as
well as the known factors and the
importance of user approaches. It
is necessary to give importance to
the ergonomics and aesthetics of
these products while purchasing
the PPE in the desired protection
class which provides the necessary
technical specifications and comp-
lies with international norms and
economical aspects. In this way,
it will be easier for employees to
use these products and to fulfill the
occupational health and safety re-
quirements of the organizations by
taking another step for changing
the traditional approach of Turkish
people to the use of PPE.

EXAMPLES OF PERSONAL
PROTECTIVE EQUIPMENT
APPLICATIONS IN THE
WORLD

Occupational Safety, Traffic and
Environmental Consciousness are
given in the scope of curriculum in
the process of acquiring a profes-
sion starting from kindergarten. In
addition, the state covers the social
insurance. A safety culture starting
from kindergarten is given. Those
who pass this training process will
be either employers or employees
in the future.

For example, students in the 2nd
grade in Denmark have warning

vests in their backpacks.

If Employees are dismissed for 2
times because they do not comply
with  PERSONAL PROTECTIVE
EQUIPMENT measures, they can-
not work in the same hazardous
class.

Let me give you an interesting
example. Some teachers from Er-
zurum University make a visit to
Slovakia. The academicians there
invite them to tea. 10 teas in the
tray are served one by one. What
do we do normally? We put them
on the tray and we serve them.
Our teachers wonder and ask why
they are served one by one? They
draw attention to the risk of losing
10 teas with the tipping of one tea.

SOMETIMES
A PHOTO IS
WORTH A
THOUSAND
WORDS...

LIFE IS BEAUTIFUL WITH
HEALTH AND SAFETY...

7 Jilide KAYMAK
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Hammer Kupplungen, the export
brand of Dénmez Debriyaj, at-
tended Automechanika Frankfurt,
which is the most prestigious Inter-
national Automotive Spare Parts
and Accessories Fair, organized by
Messe Frankfurt for the 25th time
this year!

More than 5 thousand participant
companies from more than 70 co-
untries exhibited their latest pro-
ducts and services in the automo-
tive industry. 276 companies from
Turkey participated in the fair this
year. More than 133.000 visitors
from more than 170 countries par-
ticipated in the fair, which has be-
come a tradition for our company
since 2000.

Automechanika, which has been
organized every two years sin-
ce 1971 and is considered as the
world's largest automotive spare
parts fair, highlights the latest in-
novations in the automotive sector
with spare parts, vehicle systems,
workshop equipment, bodywork
and paint, car wash. This year, at

the point that the automotive spa-
re parts sector has reached, thanks
to our strategic stance as Donmez
Debriyaj and close follow-up of
sector dynamics, we have once
again enjoyed the pride of getting
positive feedback from all our bu-
siness partners.

Our board member Hatice Ivit also
accompanied Hammer Kupplun-
gen team during the fair, and we
had the chance to talk about the
situation of the sector in detail with
our business partners from all over
the world. As a proven brand in
the global market, Hammer Kupp-
lungen prepared itself for the New
Year with the principle of always
achieving better.

These were the moments that we
have shared with valuable readers
from Automechanika Frankfurt,
which we believe also be a won-
derful experience in 2020.

We wish you a pleasant reading!

# Blisra OVET HAKTANIR
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€  HANNOVER 2018

BACK TO THE FUTURE
IN COMMERCIAL
VEHICLES!

We had the opportunity to have a close look at the latest trends and in-
novations in the sector as Donmez Debriyaj, with the participation of our
R&D, Production and Sales managers in IAA Hannover Commercial Vehic-
les Fair, organized for the 67th time in Hannover, Germany between 20 and
22 September 2018.

Dénmez Debriyaj has visited many OEM companies, which are also our
business partners, at the fair where 2174 participant companies from 48
countries took part, and observed how the future of the commercial vehic-
les sector is being shaped. We wanted to share this pleasant experience
with you.



)  HANNOVER 2018
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Hammer Kupplungen,

the export brand of

Doénmez Debriyaj,

continues to grow

worldwide and to
become a leader in

global markets

every day!
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HAMMER
SERVICE CENTERS

SPAIN
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O HAMMER SERVICE CENTERS - SPAIN

HAMMER

Kupplungen

pain is ranked as the second in Europe and the eighth
in the world according to 2018 global reports, on the
annual vehicle production figures of the automotive
spare parts sector. In the past few years, Spain is one
of the markets where we start to become a leader

in this field.

As a result of our cooperation with Monte-
arenas S.A.U., one of the partners we have
been working with in Spain, we are proud to
announce that we have established over
fifty-five dealerships under the name of
“"Hammer Service Center” throughout

Spain!

It is very exciting for us to get in
return for all these efforts with
such growth. We would like
to thank Montearenas S.A.U.
and a|| Of our colleagues s BU;:ra OVET HAKTANIR

included in the project for

their cooperation, ba-

sed on mutual trust.
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Mercedes-Benz

400 mm Double Clutch Set

We have made design changes in the discs inside the 400 mm double clutch
set with the code of 121 501 which we have sold so far due to the changes
made by our competitors and in order to solve some customer complaints.
Therefore we are now planning to remove 121 501 sets from the production
gradually.In order to avoid any problems during the transition period, it is im-
portant to use the products listed in the list detail below. Old type discs should
be used with old ones, and new type discs should be used with new ones.
There are no changes on the set except for the clutch discs.

The use of 700 649 sets instead of 121 501 will protect the transmission of the
vehicle as well as provide ease in gear shifts. Please continue to follow us. We
guarantee you will be profitable.
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O 021501 & 020050 O 020185

2 These locking mechanisms are not present in old
type disks

FORMER CODE @</ 3 0.EM. NO SACHS DIAMETER DESCRIPTION
020024 020185 0212508403 1878002019 400 DISCEXTERNAL | MOVING HUB Open 6 Spring 45x50 -18 Thread
020023 020 050 02025093 03 1878002 023 400 DISCINTERNAL | FIXED HUB Open 6 Spring 85x96-8 Thread
020501 021501 0082503504 3488023 031 400 KIT-DOUBLE CLUTCH (Sheet cage, release)-Internal Disc Plate-Bearing
000003 0022504715 3100000 003 BEARING Billet Type Pull Type
121501 700 649 0272501701 3400700 355 400 SET- DOUBLE | CLUTCH Internal Disc-External Disc Plate-Bearing




Efficiency % 80

A Photos from MAS Production
Productivity Program Training
for Machining Department
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O PIONEER IN PRODUCTION

OEE Overall Equipment Effectiveness

The OEE Meetings, which had been followed monthly in Dénmez Debriyaj at the
beginning of 2018, started to be followed on a daily basis as of August. The aim
of the study was to start in the pilot area from the press section, and spread to ot-
her sections. Trainings were given to the evaluated departments in order to use
the MAS (Production Data Collection Program) program effectively and correctly.
Trained operators have become more conscious in this regard and have reac-
hed the point of making reliable data entry so that we can obtain the correct
parameters. Today, daily and monthly OEE follow-up is carried out in the Press
and Machining Departments and the related departments are taking action to
increase the OEE.

In the boards located in our production areas, the efficiency, availability and
quality parameters on the basis of department are shown daily and monthly with
their current status and evaluation.

If we talk about an application in our
OEE improvement actions;

Usability % 80 We have defined the measuring instru-
ments by grouping them on the basis
of cells in order to improve the time
losses that occur in Machining Main
Sheet andHub line, Periodic control
and first sample approvals.

Measurement have started to be
stored in defined areas tools and
the possibility of their going to
different cells has been reduced,
increasing our productivity by
turning the lost time for the se-
arch into efficient time. Our goal
is to reduce periodic control and
first sample approval losses by
employing this application in all
departments.

#  Nurten CANAN
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HEADQUARTERS / FACTORY

A.O.S.B. 10039 Sk. No:2 35620 Cigli - izmir - Turkey ( Turkiye)

T: +9023237687 66 / F: +90 232376 89 99 - +90 232 376 87 69
info@donmezdebriyaj.com.tr

ISTANBUL OFFICE

Dolapdere sanayi sitesi 24. Ada A Blok No:18 Ikitelli
Istanbul - Turkey (Ttrkiye)

T: +9021254991 07 / F: 49021267109 27

HAMMER

Clutch UK Ltd

Unit 19 Maple Leaf Industrial Estate
Bloxwich Lane Walsall

West Midlands WS2 8TF

Phone: 01922 720910
sales@hammerclutch.co.uk
www.hammerclutch.co.uk





